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2300 Market St mount vernon, Wa 93273-5449

Search Nearby

Zoom to Street| Send to Cell| Send to OnStar

Online Offers: Motelz in Mount Vernon

Mount Vernon Restaurants | Washingten Auto Insurance

¥ Directions from A to B:
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Start out going SOUTH on MARKET ST toward PACIFIC PL.

Turn RIGHT onto E COLLEGE WAY/WA-538.

Merge onta -5 M.

» Take the CHUCKANUT DRANA-11 N exit, EXIT 231, toward BOW-EDISON.

» Turn RIGHT onte WA-11/CHUCKANUT DR. Continue to follow WA-11.
: Turn LEFT onto W BOW HILL RDAWA-237. Continue to follow WA-237.
: Turn RIGHT onto BAYVIEW-EDISON RD.

: Turn LEFT to stay on BAYVIEW-EDISON RD.

: Stay STRAIGHT to go onto SAMISH ISLAND RD.

: Turn RIGHT onte RONEY RD.

: Turn RIGHT onto BLUE HERON RD.

» Turn RIGHT to stay on BLLIE HERCMN RD.

End at 11321 Blue Heron Rd Bow, WA 98232-9326

Estimated Time: 29 minutes Estimated Distance: 17.71 miles

11321 Blue Heron Rd sow, wa 932329328

Search Nearby

£oom to Etrer:t| Send to I'JEII| send to OnStar

Online Offers: Motels in Bow | Bow Restaurants

YWazhington Auto Insurance

{7 Local Information »
' See local events,
movies, news & more,

frv Local Information »
= cee local events,
movies, news & more.
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Business plans are decision-making tools. There
is no fixed content. The content and format of
the business plan is determined by the goals
and audience. The plan should contain
whatever information is needed to decide
whether or not to pursue a goal.
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The Ideal Business Plan




Srngmg the Farim o Market

The Ideal Business Plan Cont...
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Overview
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Section I: Executive Summary
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Section Il: Mission, Goals, & Objectives
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Section IlI: Background Information
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Section IV: Marketing Plan
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Section V: Management Plan
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= “»Bninging the Farm to Market

* Assumptions and Balance Sheet
— Assets, liabilities, and equity

e Sales Projections
— 3-5 yr. sales forecast/product

e Staffing
 Summary of Financial Needs
* Conclusions
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Financial
Statements
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Balance Sheet




agit Fresh Natural Beverage Compa
Balance Sheet

11/30/2008 _ Bringtag the Fari 1o Market
Current Assets :
Cash $851
Accounts Receivable $7,021
Ingredient Inventory SO
Finished Goods Inventory $43,674
Packaging Materials Inventory $10,671
Current Assets $62,217
Fixed Assests B I
Brand Asset $142,000 a a n Ce
Accumulated Depreciation/Amortizatiol S0
Net Other Assets $142,000 S h eet
Total Assets $204,217
Liabilities
Accounts Payable $3,133
Line of Credit $49,580
Current Liabilities $52,713
David Skinner Note $6,000
Long-Term Debt $6,000
Total Liabilities $58,713

Owner's Equity

Owner's Equity $136,851
Current year income (loss) $8,653
Total Equity $145,504

Total Liabilities & Equity $204,217
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Statement




Income
Statement

Srngmg the Farim o Market

Gross Profit

Overhead Expenses
Insurance
Travel
Marketing
Product Development

Net Operating Profit
Miscellaneous Revenue
Financing Expenses
Depreciation/Amortization

Net Income (Loss) before taxes

899.00
3,241.25
4,903.57
3,133.69

(13,395.42)

$ 12,177.51 12,177.51

(25,572.93)

35,424.00
(1,198.95)

8,652.12
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Cash
Flow
Statement

Skagit Fresh Natural Beverage Company
Cash Flow Statement

11/30/2008

BEGINNING CASH BALANCE $ 851.00
CASH FLOWS FROM OPERATIONS
Net Sales $ 29,045.20
WSDA Project Reimbursement $ 35,424.00
Cost of Goods Sold $ (42,440.62)
Overhead expenses $ (12,177.51)
Interest expense $ (1,198.95)
(Increase) Decrease: Accounts Receivable $ (7,020.60)
(Increase) Decrease: Finished Goods Inventory $ (43,673.78)
(Increase) Decrease: Packaging Materials Inventory  $ (10,670.95)
Increase (Decrease): Accounts Payable $ 3,133.21

Sub-Total $ (49,580.00)

CASH FLOWS FROM INVESTMENTS OR LOAN ACTIVITY

Owners Equity

Line of Credit $ 49,580.00
Note Payable

Sub-Total $ 49,580.00
TOTAL SOURCES OF CASH $ -
OTHER USES OF CASH
Brand Asset

Sub-Total $ -
TOTAL USES OF CASH $ -
CASH SURPLUS/(SHORTAGE) $ -
ENDING CASH BALANCE $ 851.00







